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STAFF CORRFSPONDENT

awards prese m_f

In the mterxor des1gn department thc

BN most commermally v1able award went to

DIBRUGARH Aug 10 ‘The JD Instxtute
of Fashmn Technology here organised its -
Annua] Design Awards~2015 at Anvik Lawns

 Khalihamari on Sunday where the creations :
of the students of faghion de81gn and mtermr

1 deszgn departments on the theme pure
were. showcased. ' ‘

International model Matﬂda waiked the ,
ramp for the evening presenting the creations
by the students. Matilda is from Europe and
has worked with the best of names globally.
She has been a part of major fashion weeks
across the globe and having a very successful -
career in countries like Greece.

" Snigdha Sen and Rittika Jain,. ‘the most

innovative: award was given to Varsha

kN Agarwal and the best coliection award was
bagged by Chetna Maloo and Surajit Gohain,
Inthe fashion design department, Munmi,
" Gogot, Bharoti Gogol, Sumi Phukan and™.
; Hnshlkesh Dutta grabbed the most com-
" mercially viable award. Monashree Tamuli”

along with Pratisha Chutfa and Sajida Begum

 along with Priyashree Chetia received the

most innovative award jointly. The best
coliection award went to the duo of Man-

‘meet Kaur and Pinky Bora as well as the

team of Purnima Gogoi and Rimi Gogol.
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Lk & BIRRATR
HRa A Teiaeh
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BUSINESS

GAUTAM GUPTA

WEDDING WOWS: Designers Abu Jani and Sandeep
Khosla’s wedding collection at Indian Bridal Fashion Week

ment. Three shows within a span of a month clearly
substantiates the future prospects of this segment. Not
to mention the infinite numbers of bridal and wedding
exhibitions that are being organised. The market still
has lot of potential and is the real backbone of Indian
fashion.

The increase of the middie and upper middle
class families in our country is giving it more foun-
dation. In our country the wedding is the ultimate
festival of life and families not only put in their sav-
ings and properties into it, but also take loans to ful-
fill their aspirations.

The emotional saga that follows our Indian wed-
dings deesn’t seem to die out and with the over-the-
top flambovance, especially in northern India, during
wedding season makes it the most lucrative career op-
tion in the Indian fashion scene.

Movies and television work as real influencing fac-
tors when it comes to big fat weddings, celebrity wed-
dings and it becomes imperative for ‘society” to try and
have similar fairytale weddings. We have week-long
functions and ceremonies — which means many dif-
ferent unique concepts and designs are needed. In
fact it is funny to see that even distant friends and
families of bride and groom preparing hard to attend
these functions.

Hope this enigma and euphoria of Indian weddings
continue as it is really quite the ‘need’ of the hour —
not only for designers, but also for lakhs and lakhs of
people whose livelihood is dependent on it. ‘
(The writer is a Delhi-based fashion deszgnm)
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| Bridal Fashion Week 2015 ends with glitter and glamour

an impressive dance
He song Hamezgt Bri Pyar Ka'r Le 3

SKilL. i
needs a good eye and a steady hand. -
‘This work 1S done across the country .
different styl 2

: D R .
'creatron hy Sulakshaga Monga. i . ’ the designerszl
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' Starch makersin dlre stralts :

Higher costs, lower marglns and competition force starch
makers to under—utlllse capacmes

KOMAL AMITGERA
(handigarh, 12 August.

The sluggish growth inthe textile sec-
toris having its ithpact on starch man:
ufactuters, Many of them have already

cutdown on their capacity utilisation. -

The crisis has been aggravated by the
recentspike in maize prices, which is
the main raw material. Due to the
widening of dernand-supply gap of
starch, the manufacturers are operat-
ing at arazor-thin margin. The small-
erunitsareworsthit.

IK Sardana the pre51dent of the
All India Starch Manufacturers
" Association, told Business Standard
that a drastic fall in the price of fin-
ished good coupled with revision in
price of maize had put the manu-

- faecturers in a.catch-22 sitnation.

-~ “The maize prices that remained
in the range between 1,200 and
31,300 per quintal in April and May
this yedr have shotf up from 31,525
per quintal to 1,575 per quintal, of
late. At the same time, starch prices
have dtfopped 10 per cent to 15 per

“cent, Starch prices slipped from
122,000 per tonne to 23,000 per
tonne six months to 319,000 per
tonne. If we buy maize at 15,500 per
tonne ardd incur a minimum con-
version cost 04,000 per tonne, we
do not earn any profit at the present

B

Source: DGCIS Annual Export”

price,” said Sardana.

Inthelast five years, there hasbeen

asubstantial capacity addition in the
industty. Of the total capacity of two

million tonnes, 25 per cent is meant.

for exports. But the slowdown . in
Europe has created a big dent on the
export demand. Exporters are now
tryving to liquidate their stocks in the
domestic market that triggered a price
reversal of starch here,” he added. -
Indian starch makers have been
advocating sowing of high quality

Compiled by BS Research Bureau |

maize seed sothat the recoveriesare |
better as in the.case of US maize. But |
farmers prefer replanting old seeds |
year after year. This leads to lowyield
and poor recovery of starch said: |
Sardana. .

The Indian starch industryisalso |

facing a stiff competition  from

China. Offering starch at more com- |
petitive price than India, Chinese
exporters have been able to grabthe
market shate of Indian exporters s
said Sardana.
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Raymond’s Park Avenue to woo woman with deos

Former Britannia official to head
Raymond’s FMCG firm JK Helen Curtis

PURVITA CHATTERIEE
Mumbai, August 12

The %5,400-crore ‘Raymond'

Group’s flagship clothing

brand Park Avenue will now -

woo women with its deos.
The. textile major may not
have made a mark in the wom-

same brand for them

After bemg a male ‘centnc}"

brand all these years, Park Ave-

- nue is .now -turning to the

woman's segment through
the group’s FMCG company -
JK Helen Curtis (JKHC), begin-

ningwith deos and lateron in-.
- troduce a range of body, skin
~-and hair care products.

an’s segment under Park Ave- -
nue clothing, yet it is willing
to extend its deos under the -

The group is now revamp-

-ing its EMCG portfolio with de-
08 as. the mainstay and step-
.- ping " up distribution” and
.brand building efforts with

R

Britannia’s former head of .

Dairy Business, Ashok Nam‘
boodiri, as its new Business Di-
rector at the helm. -

“Our DNA has been in male

grooming but now we are em-
bracing the woman'’s segment
to test the waters in terms of
the sensorial equity of Park
Avenue, While the deo catego-
ry has seen de-growth in the

jpast12 quarters there hasbeen -
some amount of modest

growth lately,” sald Namboo-
diri.

With sales turnover of near-
ly X500 crore, JKHC is also us-

r

ing the retail network of 700

stores of Raymond to sell its

FMCG portfolio and has reac-
hed out its products to an ad-
ditional 20,000 outlets in the
past six months. Park Avenue
has male grooming products
such as soaps, shampoos and

* deos in its portfolio.

Considering that parent
company Raymond is still try-

ing to reduce its losses, its un-
listed subsidiary, JKHC claims -

to be in the black.

~ “KHCis a profitable compa-
nyand hasaseven per centval- -
ue share in the %1,800-crore -

male deo category. We are go- -
ing to have a sharper focus on

 the category with a ‘different -

proposition to bring in young:
er consumers. The .group has
decided to step up its invest-
ments in its FMCG- portfolio - |
and is wﬂlmg to fund this seg-
ment,” claims Namboodiri.
However, it is planning to

- de-focus on its other fragrance -

led brand “‘Premium’ in-the

household segment. “We are |
. taking stock and evaluating"
the Premium brand which is. |
‘into the freshener category,”» :

sa1d Namboodln T




